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n of moble devices has changed the way retall does busingss.
In The Second Quarter of 2013 Alone, that Equaled

MCOMMERCE GROWTH IS5 OUTPACING
TRADITIONAL ECOMMERCE GROWTH BY

of People expect to shop more on their mobile phones in the next few
years. Here, We look at the Landscape of mcommerce, where it’s going and
how it’s benefiting retailers
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although mobile commerce continues to grow, there's still some disparity between how
consumers Use each device.
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